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YOUR TRUE SELF

Have you ever wondered why
you have so many clothes in your
wardrobe with their tags still on?

THEY MIGHT HAVE BEEN bought on impulse, or you were
.-.'.\u}'r:cl becanime # was a 'p'u:u! Fll'li,'t;': OF Yo felt ke u.ln:-e:lh:inf‘
different and the latest fashion trend beckoned yous but find now
vou do nat like them, ar canl even rermsember 1-'.'|'|:.' Yo |:l-::i.1|5h'|
them in the first place, These items hang in your wardrobe never

o b worn, passed by for one of your Brvowrites. OF cowrse you

cannol de sway with them because that would be a reminder that
vou spent monsy on them, and you just might have made a bad
cheodce. Are you in denlal? Or could vou be a fashion victim?

A fashion viclim i anyon: who has ever worm a »t:mh;h:.'
sweater, tight jeans, a stiff collas, or tight shoes just because it
locked good Ity anyone who owns more cothing than they
reasenably need (I venture to guess this includes about 99,9 per
scentof you reading right now). But most of all, fashion victims ane
|:I|.H:-]:I-:' 'n.']bcr. Ty rEAlker b many I-ruﬂruli.-:rnx l|14.':.' [} ] list akwl
fashion — the cost, the byranmy of style, the Adicalousness of trends
= Iseartily continue 1o play along.

Why do we allow oursehes to be taken in by suxch
ridiculousness? Some would say it i the search for the perfect
ook, Each seaton we can reimven] oursehees, and achieve our owm
degree of perfection.

Our clothes are visible symbols of who we are and who we
want 10 be! Our personalitics are dravwm to certain looks, The
shines wie by - sexy, athbetic, comby, quirky — speak volumes about
s, M '.'Il'l.}' every pil.ﬁ,u.'q:-l'_'!'cmr wardrobe can do the e, Fadhion
makes ws strive to attain micre, but it alse makes us think about
1.".'|.'r:.'l|:|i|:'|g wie doert v, “Thanks o these contradictions, most of
us harbour a love-hate attitude soward cothing, We Jove how a
i owtfit can brighten our mood one day, but hate the frustration
aof |'|:|'.'.i|:|_g '|1n|hi||1g b wear the nexl,

Fashbon victims convinoe themsclves that they meed varicty in
theeir wardrobes; often [|'u.':.' arerl aware of how siemilar all their
clothes really are, After doing a wardrobe audit of sorts, have you
wver had the experience of realising you have ten pairs of jeans, or
£1%, pnin al black trowsers, where twe 1o three would saifice?

Wie are so busy trying to follow trends that we never develop
our own personal sivle, of having that inner knowledge of self
o we can express who we truly are in our dress, Some people
naturally have a sense of their own style while for others, it is a
_i|.1|.1r|||.'_',.' ol di:m:-'..'er}'-:h'n.v AT

In past articles | have spoken about some of the things to think
absouil swhen crealing & H}'i-l.' ol WEHIF £9NTY; amd e ol the main
influences of your garment choices comes from the complexities
of your personality. It is these core trabts that ane reflected in the
I1I.'|1-|.".|1|'h'l}ﬂ-|.'.-.. Edbric ard colour cormbinatsons that YL ]:u'hc;'ﬂ'l.-. amxl
in turn can reflect the type of carecr or interest that you are most
suited or anracted o

Here are four personalitics that can be seen in vour dress and
combinations of:

Matural dresers ane |ilc|.'|:.' 1o have inbereds in Spors aml
outdoor pursuits, envirenmental concerns, love of animals and!
o F'I'L"'l.ll."]ll.'. |.'~|.'i|:'||5 in service 1o the commaunity, Enjoy mlrkil:'ll.: with

their hands andior manual activities. Because of these casual
activitics, they do tend 1o like being casual most of the time, They
seve things through their imagination and have a need to be able to
bauild the |:ni.-:,'||.|n.- i their bead of o garments will work I!|1f‘|,'L|:r|,'r.
You are the ane wheo will buy the whole outfit that vou see on the
FIETIBEUAT A% YOu Can e hicwws il l*l:.'hil.':l".‘!.‘i:j:ll"r H:&,i'llhtr,:lﬁﬂkiﬂlq
it esksy for vour, You by inoutfits; however you can get tired of that
ane combination easily and willl buy another ane to fulfil the meed
for varigty,

Feminine dressers like soft and fuid types of fabric, which
reflects their care for others and the (e LTI When I!|'r|.':.'.~\.|'r|:l]:l
they will feel the fabric, and garments have 1o be comfortable on
their body. They will be drawn to things that are pretty like hearts,
bautterilies and flowers, T |w:,' like toy b in service indudries as Ih.,':.'
like to help people, can communicate with others, and make a
difference. When teamed with cassic or creative personality traits
vous make the best sabes people

Classic dressers are seen in the office, and have amvthing to do
with MCHEY 45 the Lrw and other stroctured environments whidh
work with systems. They are task oriented, time bound, and it is
it for them o finish the task, These raits are parli.q.'1.|1.|r|:p'
good for managers and business owners, Because they like to get
tex the podnt quickly, simplicity is best for these dressess, and the
at ructured patterns, fabrics and 5-.1r.ai|!|;!1! :-J!:.{-:' lines |:|:|n1|:lf|in14.'|1l
perfoctly. Because things for them are cither ‘black or white (no
grey areas) they like to use lots of newtral colours and then just add
a splash of colour 1o their outfits, You will be the ones that make a
list when shopping and stick o !

Creative dressers are idealists, ex|:ln,'.'.hi1.'4.', creabors, artistic,
imaginative, not time bound, like new challenges and ane open to
opporunities, so are best in careers where they have variety and
fexibility, True entreprencurs! They have a need 1o express their
personality in thelr dress and like to create unusual combinations
and do et condder what others :ni:g,hl think about it; I!|'||,::,' o

not look to others o get approval.  Their outgoing nature and
progressive thinking does make for some imeresting ensembles. It
i a rerminder that variety is needed in whatever pursuits/career that
youa are iim, or aspine to, or else you will get bored and lack energy.

The combinations ane just as impomant as the degrees to which
they are portraved, and that is what makes you unique! Being who
your ane and belng comibortable with that ks reflected bnoyour diness -
and jov and confubence i arested within yoursell when you know
that you reflect vour true self rather than what vou think you should
dio or be.

In short, think about how you shop and be aware of the why you
by rather than what vou by
Happy shopping! W
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Who ane pou® Amanda Basseit & Joan M<Lean from Country

By Design.

design service and customi-making of curtains, lernifure

Tell 1 wbout pour busimess? Country by Deslgn bs an Interior
-:‘lnlgll. hiisaness extablished i ]|||:r 2iiny, Joan aesd Aesnida

provide prafessional dedgn advice - in your bonmse o in their What are the siple lips for this season? Orange and
shop. We use our expertise to put together interior coloar and ~ Parquelse are strong, along with navy. Traditionad blue is

|'|.|rl1'.'\]'|ll.'|_|: schiemes = from a cushion 1o 2 ioga] home makeover |I'|.|L'.|'||g a comsehack, Abso look for skin, far and feathers in
sccessorics. A house thould be a rellection of who lives in ia

Contact:

We provide cushions, bedware, lamips, shades, socessories

Whaat Fakd bevdi poind Dsdl Selifig sdvicdes oF proadacd? Char

aril cushions.

When choosing furnishings or accessorics choose coloars
or designs that you lowve = they may not be the Latest trend = bat as
& Fesult yoia will not tige af them, Remensher a classic” s jus that

Whe wosld pou dke I disgim for it welre? ANl of our hl-n.-l:.'

clients, pass arsd prosent, who walk through our doors or phone us.

Armanda Bassert & Joan MoLean
140 Forest Dirive, Metbven

Phone: 03 302 soez




